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CMON Announces 2018Q3 Results 

* * * * * * 

Revenue from Wholesalers Increased 13.4% 
CMON Acquired License for Iconic Horror Movie “Night of the Living Dead” 
Setting up Office in Los Angeles to Strengthen Licensor Relationships and 

Forge Partnerships 

 

 

Financial Highlights 

The Q3 results for the nine months ended 30 September 2018: 

 nine months ended 
30 September 2018 

nine months ended 
30 September 2017 

Change 

Revenue (USD) 11,833,376 17,526,650 -32.5% 

Gross Profit (USD) 4,713,085 8,324,606 -43.4% 

Revenue from 
wholesalers (USD) 

7,658,785 6,755,257 13.4% 

 

【Hong Kong, 12 November 2018】 CMON Limited (“CMON” or the “Company”, and 

together with its subsidiaries, the “Group”, stock code: 8278.HK), a hobby games 
publisher specialising in developing and publishing mainly tabletop games (including 
board games and miniature war games) is pleased to announce its unaudited 
consolidated Q3 results for the nine months ended 30 September 2018 (the “Reporting 
Period”). 

 

During the Reporting Period, revenue of the Group reached approximately US$11.8 

million, representing a decrease of approximately 32.5% as compared with 

approximately US$17.5 million for the corresponding period in 2017. The decrease in 

revenue was primarily due to the decrease in revenue from Kickstarter. Gross profit 

reached approximately US$4.7 million, representing a decrease of approximately 

43.4% as compared with approximately US$8.3 million for the corresponding period in 

2017. Gross profit margin decreased to approximately 39.8% from 47.5% in the 

corresponding period in 2017, which was due to the increase in depreciation and 

amortization which are fixed costs in nature. The Group recorded loss attributable to 

equity holders of US$4.1 million, compared with a profit of US$823,763 for the 

corresponding period in 2017, which was mainly due to the decrease in revenue and 

gross profit margin as well as the recognition of the professional service fees in respect 

of the application regarding transfer of listing of the shares of the Company from GEM 

to main board of the Stock Exchange of Hong Kong Limited   during the Reporting 

Period. 



During the Reporting Period, CMON shipped two Kickstarter projects and successfully 

launched 5 new projects on Kickstarter, including “HATE”,“Zombicide: Invader”, 

“Arcadia Quest: Riders”, “Cthulhu: Death May Die” and “Starcadia Quest”, raising a 

total sum of approximately USD8.5 million. Besides，CMON launched the latest 

project called “Project: ELITE”, which is CMON’s sixth Kickstarter project in 2018, on 

30th October, with fundraising target of at least USD100,000.  As at 12th November 

2018, “Project: ELITE” has raised more than USD550,000, which exceeded the 

minimum funding goal by more than 5 times. The sum received by CMON from backers 

for its new Kickstarter projects shall be recognised as deferred revenue initially and 

then as sales upon delivery of the products in future.     

 

In October 2018, CMON acquired license to create branded board games and 

associated play accessories (including miniature PVC figures, board, dice, tokens, 

coins and cards) based on Hollywood iconic horror movie “Night of the Living Dead”. 

The game is expected to hit the gaming tables next year. “Night of the Living Dead” is 

a classic horror movie which has a huge impact on the zombie genre of works 

afterwards. The film is also included in the US National Film Registry. 

 

Acquiring the license for “Night of the Living Dead” is another breakthrough after 

CMON successfully launched “A Song of Ice and Fire: Tabletop Miniatures Game”, a 

tabletop game based on the New York Times Bestselling book series by George R. R. 

Martin as well as “Bloodborne: The Card Game” which is based on Sony's best-selling 

PS4-exclusive video game, Bloodborne.  In addition, CMON is once again cooperating 

with Evolution USA LLC, the licensing and brand management agent of Living Dead 

Media after the first collaboration on “Narcos: The Board Game”, which is based on 

the popular Netflix series.  “Narcos: The Board Game” is slated to hit store shelves 

from late November onwards. By opening an office in Los Angeles in October 2018, 

CMON is looking forward to launching more engaging and high-quality games through 

strengthening licensor relationships in the film, TV, and electronic gaming communities.  

CMON shall also explore partnerships that may expand the narrative of its own 

intellectual properties (“IPs”) into TV, features and animation.  

 

Mr. Ng Chern Ann, Chief Executive Officer of CMON commented, “CMON has had 

an incredible year so far.  Apart from launching multiple projects successfully on 

Kickstarter, we have recently launched many exciting new games directly into retail 

stores, including “Kick-Ass”, “Blue Moon City”, “Potion Explosion 2nd Edition” and 

“Gizmos”. CMON will be attending PAX Unplugged, a tabletop gaming expo to be held 

in Philadelphia USA starting from 30 November 2018 for 3 days to introduce new 

games which will be launched in the coming months, including “Narcos: The Board 

Game”, “Munchkin Dungeon”, “Wacky Races”, “Trudvang Legends”, “Victorian 

Masterminds” and “Night of the Living Dead”. CMON has already submitted the 

application for transfer of listing to main board and hope to expand and strengthen our 

shareholders base. Besides, we will continue to expand wholesale network and 

regional coverage to acquire different market and seek opportunities which will expand 



the value of our own IPs. We will sustain our competitive position by increasing market 

share and exposure. In order to increase our presence in China, we have recently set 

up a company in China which has commenced operation in October 2018.” 

 

-End- 

About CMON Limited 

CMON Limited is an international publisher of tabletop games (including board games 

and miniature war games) and mobile games. CMON has been dedicated to publishing 

quality and various games including award-winning games such as Zombicide, Arcadia 

Quest, Blood Rage and more. The Group's games are primarily sold through two sales 

channels, direct sales through Kickstarter, its online store, or sales at games 

conventions, and wholesalers based in various countries including the USA, Canada, 

France, Germany, the UK and Spain. 

 

For more information about CMON, please visit: https://www.cmon.com/ 

 

The press release is distributed by Financial PR (Hong Kong) on behalf of CMON 

Limited 
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